
CULTURE AND CONSUMER BEHAVIOR ESSAYS

Free Essay: Cultural Influences of Consumer Behavior Understanding consumer buying behavior entails marketing,
relationships, and consumer behavior.

Most important from the standpoint of marketers is the fact that rituals tend to be replete with ritual artifacts
products that are associated with or somehow enhance the performance of the ritual. Culture Is Shared To be
considered a cultural characteristic, a significant portion of the society must share a particular belief, value or
practice. Lastly, dissonance-reducing buying behavior is characterized by a high level of involvement in the
purchase but a few significant differences perceived between available brands; in such cases, though the
consumer takes time and effort in the purchase process, the purchase action takes place more quickly than
expected due to the absence of important differences between alternative brands on the market. The company
has achieved tremendous success through the production of diverse technological products based on market
needs and consumer demand. To communicate effectively with their audiences, marketers must use
appropriate symbols to convey desired product images or characteristics. Consumer behavior research
commenced in the marketing departments of business colleges and universities in the United States in the s.
Essay on Branding Influences Consumer Buyer Behavior - Branding Influences Consumer Buyer Behavior In
order to fully understand the impact that branding has on the consumer buying behavior, there has to be an
understanding of what exactly is meant by it. This is reflected in attempts to understand issues such as
customer satisfaction, consumer search and choice, purchase rationalization, regret and returns, brand loyalty,
and switching behavior, among many others. Thus, a true appreciation of the influence that culture has on our
daily life requires some knowledge of at least one other society with different cultural characteristics For
example to understand that brushing our teeth twice a day with flavored toothpaste is a cultural phenomenon
requires some awareness that members of another society either do not brush their teeth at all or do so in a
distinctly different manner than our own society. Perhaps the following statement expresses it best. A person
has many needs at any given time; some are biological, arising from states of tension such as hunger, thirst or
discomfort. Culture differences is very important to understand, because if a company gets it wrong it could be
a very costly exercise. The American Marketing Association AMA , the largest professional marketing
association in North America for individuals and organizations involved in the practice, teaching, and study of
marketing worldwide, describes consumer behavior as the outcome of two main components: marketing and
psychology. An example of this behavior is in the purchase of varieties of cheese, yogurt, or desserts, or in the
purchase of a shampoo or liquid hand soap. Rituals are part of Culture In addition to language and symbols,
culture includes various ritualized experiences and behaviors that until recently have been neglected by
consumer researchers. Beside economic value, there are cultural value and social value. As Irish, they have got
a chance to taste the Chinese food that they have never tried before. Armstrong and Kotler also has similar
opinions and found that if people with a good secure job and regular income, tend to buy more expensive and
even luxury product, where people with less income and less secure jobs tend to buy cheaper products. I pull
my hair back with a headband. Belch and Michael A. The anthropologist is primarily interested in identifying
the very fabric of society itself. Culture Is Dynamic To fulfill its need-gratifying role, culture continually must
evolve if it is to function in the best interests of a society. So in the future, it will help them being able to make
forecasts on how the market responses to their new products, or to evaluate the perception of existing product
in the market. This path was more psychology-linked, and it was undertaken both in academic research and in
the business world. However, it was still tied to economic studies of the consumer as a rational individual
having innate needs to be met by produced goods and services, disregarding social and marketing influences.
These efforts have been paying off as young adults an important segment of the soft-drink market have been
responding positively to gourmet coffees. Linehan and Cadogan highlighted that: even though people have
same job, same social class, but their lifestyle may quite different. Studies in the area of consumer research in
many instances rely on consumption ideologies as a background presumption, where those studies proceed to
investigate its corollaries and implications. Consumer Behavior Essay Consumer Behavior Essay Consumer
behavior is essentially the attitudes, intentions, decisions, and actions of individuals as everyday consumers in
the marketplace. Lastly is the psychological factors influenced by the consumers behavior. On the other hand
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in a collectivism culture like China, people will ask or seek advice from friends or family members and look to
there groups behaviors before the purchase ,they also consider what is acceptable within there group so that
they reinforce there ties with there group. When purchasing any product, myself and any consumer go through
a decision process. Identifying the extent of consumer deliberation in decision processes is also essential to
facilitate efficient and effective marketing communication efforts in international operations. Systematic
studies of consumer behavior emerged only with the rise in mass production, communication, and sales
through big organizations. In real life, individual influence each other in different ways. More recently,
though, investigating the intricate relationship between internal and external factors has uncovered more
insights into varying behaviors of consumers. Previous studies inform about adult education and FLE efforts.
This literature review on consumers buying behavior , many scholars and researchers working in this field.
Culture factors Culture is an important factor in consumer buying behavior. Such lists reflect the dynamic
nature of a particular society or culture. An important part of the identity of these subcultures is clothing. In
habitual buying behavior, involvement in the purchase is low and the consumer perceives a few significant
differences among available brands. They have found large area is divided into many categories of factors.


