
CASE STUDY OF MACRO ENVIRONMENT

CASE STUDY OF COCA COLA'S 4PS, SWOT ANALYSIS, MICRO & MACRO 5 How marketing environment factors of
SWOT analysis affect Coca-Cola's 4Ps.

Unique brand identity 1. Advance technological instability infrastructure 12 Related Papers. There should be
replace warrenty in case of defection. It is obvious that the political and legal forces affect the place. Figure 3
Flat World, Promotion Coca-Cola adopts various advertising and promotional strategies focusing on
consumer's demand increment. Environmental considerations are integrated into every area of company life
and at every phase of our products' life cycle. Bergeaud-blackler, F. Competitors affect several areas of the
business, such as the quality, the promotion, but above all the price. On the other hand, supply of products is
higher than demand, leading to oversaturated markets. Negative publicity concerning 4. They play crucial role
concerning the product because they provide resources and raw material to the company. Click here for a short
rsum and information on the members' shareholdings. They have comparatively low rates than the other
companies and have a very good and interactive performance and interesting features, so because of these
features, people prefer NOKIA than the other companies. The only certainty is that a well-structured
marketing plan based on a solid marketing strategy is the foundation of a business plan, which constitutes the
mean to reach the marketing goals and achieve the objectives Slack,  It is also an important part of the
company's Corporate Community Involvement activities that focus on youth and education. Mission
Statement:Many organizations develop formal mission statements that answer these questions. Worldwide
presence 2. Did Coca-Cola measured the opportunities and the threats? Conclusion To sum up, it would be
wise for business world to consider these factors when addressing this issue. Memory capacity should be
increased to save the different entertaining materials in the sets. Golder, P. For Coca-Cola , customers affect
the place of 4Ps. Social Factors:Every Nokia employee has influence over Nokia's performance and reputation
in issues of health, safety, security, employee relations, corporate citizenship and human rights. Customers
Coca Cola has a huge distribution network to satisfy its customers. The first drink was created in a pharmacy
and the company has now almost reached to monopolize the beverage industry. It is true that economic forces
promptly affect the price. Suppliers It is for granted that suppliers directly affect the product in all its aspects,
from the manufacturing to the packaging. Corporate Responsibility:Being a good corporate citizen means
meeting responsibilities towards individuals, the environment, and society in general. Nevertheless, while the
beverage industry is considered an oligopoly few sellers and large buyers , the dominants Coca-Cola and Pepsi
have formed a cartel agreement to ensure a pricing balance. Absence in the food and snack 3. Financially
strong 8. The Internet, globalization and digitization contribute to the markets. Finally yet important, is the
fact that Coca-Cola applies push and pull strategy by offering exceptional incentives to both distributors and
retailers in order to promote the brand. Diversification in new sectors 3. External Business Analysis The outer
business environment is more powerful than the internal one. According to Forbes , Coca-Cola maintained its
place at the top of the food and beverage industry, enlisted in place 


