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Developing a Marketing Plan, p. Include target market s , microwave oven skeptical about the prospects of
rapid growth of the Indian market. Some of the issues you may want to consider are: Indian food preparation
versus Western food preparation. Five top consumer durable companies are in the race to sell the oven, but to
sell the product, they must rst sell the idea. He is less likely buy another oven within 1 or 2 years of buying an
oven. So depending on this strategy there are three types of distribution channel â€” 1. There are, however,
several challenges in the Indian market, not the least of which is the consumers knowledge about microwaves
and the manner in which they are perceived as appliances. To the chagrin of microwave oven marketers, the
Indian perception of the gadget remains gray. For the microwave market to take off, its price would have to be
below Rs 7,, says one company. He remarked that the microwave oven first introduced in the U. My husband,
who never before entered the kitchen, now uses the microwave oven to cook routinely. In the early days,
microwave ovens did not figure at all in the The challenge in this category is to get the user to cook consumers
purchase list. The first part aims to raise knowledge about microwaves and its functionality in general,
whereas the second part pushes brand and product awareness of the White Appliance company. White
Appliances has traditionally sold to the high-income segment of the Indian market. Consumers buy products
not because of the product itself, but of its potential to solve an existing need. Reliance retail stores may offer
the opportunity Samsung has set up call centers where customers can call and to get in on the ground floor of a
major boom in large store retail- get all their queries pertaining to the Samsung microwave oven ing that will
appeal to the growing middle income market. A microwave oven is beginning to replace the demand for a
second television or a bigger refrigerator. Sometimes customers may not have much idea about electronics
when they visit a store thus they should be sales people who would guide them so that they can purchase their
oven according to their need and budget. Demand for microwave ovens jumped 27 per- coming as essential as
a fridge. When it was sensible, an implementation in two phases â€” short-term and long-term â€” is
suggested, to decrease risk and base higher investments on the by then hopefully already existing success and
high sales. They can make curries every day or sambhar every day. For TV-show cooperation, existing,
successful cooking shows could be used to present microwaves and their functionality for daily cooking.
Efforts to grow the market are concentrated in large urban areas with routine fare such as organized cookery
classes, recipe contests, and in-house demos, giving away accessories such as glass bowls, aprons, and gloves
as freebies and hosting co-promotions. This leads to the chicken â€” egg question for the company- the prices
will not come down easily until volumes up, while volume depends on prices. One housewife commented,
The microwave oven was the People who own microwaves usually have cooks who may first purchase after
my wedding. Julie Sahni, the nations best known authority on Indian cooking, has turned her attention to the
microwave. Since microwave ovens the spices and scents of an ancient cuisine. To promote our promotion we
will use Television: White Appliances should use television as a medium in order to advertise and promote
their micro ovens. From technology comes opportunity for businesses to grow.


